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What is LBS?

ÂKupper (2005: 2 -4) gives a simplified and 
comprehensive view to location -based services premised 
on business initiatives. 

ÂAs such location -based services can be understood in 
terms their context -awareness nature. Therefore, they 
can be defined as those services that are based on 
adapting services based on the context of potential 
service user or target. 
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Examples of LBS

ÂRecorded Voice Ads targeting services at specific 
locations where city buses make stops

ÂOccasions when information and telecommunication 
technologies use context -awareness by exploiting the 
location of the target to give presumably a wide range of 
service selections such as traffic jam information for 
drivers, temperature information, and sales offerings 
from nearby merchandisers 
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Model for understanding location -based 

services as context -awareness value 
addition services 
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A Taxonomy of LBS in Japan
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