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Session 1 – Defining Management Geography

1.1 The Japanese MNEs' Hybrid Factories in the Global - Management Geography Approach
Tetsuo Abo
Teikyo Heisei University, Japan

In this work, I try to illuminate and analyze the global overall situation of the different types of "hybrid factories" of Japanese firms, the mixture between Japanese and local management and production systems, in the major regions of the world, using our management geography approach. We, the Japanese Multinational Enterprise Study Group (JMNESG), have developed the concept of hybrid factory and undertaken large-scale field studies since the early 1980s in North and South America, East and South Asia, and Western and Central - Eastern Europe. 
This research focuses on five main issues. First, give a brief explanation on the theoretical framework of our management geography approach. We suggest that various business/ management models based on socio-cultural differences are closely connected to those of geographical locations along with historical contexts, and such differences are one of the essential factors to determine the comparative or competitive advantage of industries or nations. Secondly, we look at typologies of different patterns of hybrid factories by region. Thirdly, we discuss the dynamic directions of various locational patterns of hybrid factories from region to region, whether they are diverging or converging. Fourthly, we analyze what is the strategic implication of different patterns of hybrid factories for the global management of Japanese or foreign firms in terms of performances such as efficiency, quality, profitability. Lastly, we give our concluding remarks regarding what type of Japanese hybrid factory is appropriate for a specific local condition of management environment and market. The ideal Japanese model may not be always the most desirable for its overseas activities in productions and sales. High quality and relatively high cost of products are not necessarily strong in competitive power in the markets of the developing or newly developed economies such as China, India, and Africa. In the developing economies, “appropriate” levels of quality and price can be stronger in gaining larger share in the “volume zone” of the markets. How can the various types of Japanese hybrid factories adapt to such a mission? In reality it has not been easy for Japanese firms to change their basic management style in comparison to Korea or even Chinese and Indian firms. 
1.2 Transnational entrepreneurship and global production networks: challenges for management geography

Henry Wai-chung Yeung, 
National University of Singapore

The development of geographical studies of management is an important one. As economic activities are becoming more globally interconnected and interdependent today, the management of these cross-border activities by firms, states and other institutions is much more challenging and complex. The geographical foundations and specificities of this management in a globalizing era become the crucial research question for the emerging field of management geography. In this talk, I will focus on two dimensions of such management geography in relation to the nature of entrepreneurship across borders and the globalization of production networks. I argue that in both arenas, space makes a critical difference in the ways in which management and organizational issues should be conceived and understood. Departing from the entrepreneurship and strategic management literature, I venture into an economic-geographical reading of how management in transnational entrepreneurship and global production networks can be attained and studied.
1.3 Mobile Elite in the Global City - Empirical Evidence from a Conjoint Analytical Approach on International Managers' Locational Preference 

Michael Plattner
University of Trier, Germany
Relocation and concentration of globally linked business operations are closely connected to the corporate, market, and living environment of international managers. This study analyzes their locational preferences and activity pattern in the global city. The approach developed distinguishes types of executive managers by evaluating their potential for creating cultural synergy. This study applies conjoint analysis to quantify executive locational preferences. The study led to interviews of 47% of the study population, 58 individuals. The analysis shows significant differences in activity patterns of international managers: Globalizing, Networking, Embedding, Localizing. Executives’ preferences regarding first and second tier locations show significant correlation with their creation of synergies.
Session 2 – Spaces of international Economy

2.1 Restructuring in regional economies and introducing province system in Japan: with special reference to Kansai region 

                                Masato IKUTA 
Ritsumeikan University, Japan
This paper has argued one of major Japanese region, Kansai where has Kyoto, Osaka, and Kobe City, based on the locality debates in UK geographers since 1980s. In this paper, regional economy was grasped in two contradicting concepts namely, general relationships between regions and local condition in a region, in considering a region's nature in a national economy. Kansai region has above mentioned three central cities and a large metropolitan area within the region in comparison to other major region, Kanto where has Tokyo, and Chubu with Nagoya city. The location of three central cities can be seen as a major local condition in the metropolitan area, and it has a geographical particularity. The dispersive location of three cities had created a distinctive value for the regional economy and diversified agglomerations for the regional economic activities. The peripheral area within Kansai region has maintained economic activities with utilizing geographical proximity to the metropolitan area.

The water front area from Kobe to Osaka city was the place where had lead Japanese industrial revolution since 1880s. A large scale coastal industrial area was shaped based upon the munitions industry in 1930s. During the high economic growth period, 1950s to 70s for more than two decades, Osaka metropolitan area has experienced fierce industrial relocations not only within the area but also toward outside the area. The major companies had increasingly relocated their headquarters to Tokyo and factories to the peripheral Japan to obtain the larger market share within the domestic market. Regional economy in Kansai has been continuing to deteriorate and to change the economic structure led by mainly manufacturing industries to various service industries such as whole sale, retail trade, and business services adding manufacturing.

In this circumstance, the local business communities and local governments are preparing to introduce the decentralized province system which was introduced in Italy and France in 1970s and 80s. The local major companies like electricity, gas, and transport that is not easy to relocate their functions to other region have been developing their public relation for establishing the system to obtain more freedom for their business activities for a long time. If province system will be commenced, it would have the serious impact upon the regional economy not only Kansai but also all over Japan.

2.2 Competition development in the BRIC countries: Towards a unified international economic space

Rinas V. Kashbrasiev, 
Kazan State University, Russia

The internationalization of trade and economic relations is connected with ensuring predictable conditions for running business and creating a sound competition environment. The effective implementation of competition policy globally benefits economic and trade liberalization.

The study is devoted to BRIC (Brazil, Russia, India, and China). These four large countries are outstanding in their recent collective successful history of economic growth and progress. Cooperation on various aspects of economic growth and development is important for them to maintain fast growth. The BRIC competition conference (Kazan, September 2009) has shown that competition enforcement is considered a priority in fostering such cooperation. Today it is clear that the BRIC countries must promote principles of competition policy for further steps on their way to economic progress. The paper analyses the BRIC countries’ attempts to harmonize national competition principles and antitrust measures, as well as business rules, as an essential condition for intensification of international trade and attractiveness of FDI.

In the paper, opportunities and challenges for future long-term growth in the BRIC countries are investigated. We conclude that these countries have everything necessary for long-term growth. Their economies are based upon such competitive advantages as unique resources, huge labor forces, and crucial financial resources. These factors, combined with proper economic growth strategies, may make these countries leading players in the global economy. 

The HHI is calculated to evaluate mergers and monopoly power. Economies of the BRIC countries are characterized by high concentration ratios. The paper explains it with influence of geographic factors (huge territory and unique resources), as well as a heritage from the period prior to economic liberalization in these countries.

The common goals of the creation of a new unified economic space include the following: well-functioning markets, competition advocacy, sustained economic growth, high growth rates, poverty reduction, and higher standard of living.
2.3 
Managing Global Cities through Corporate Network Analysis:

Ronald S. Wall

Erasmus University Rotterdam, The Netherlands

In the first part of this presentation it is empirically demonstrated that the role that cities play in the global economy, can be determined by revealing their network positions in relation to other cities (centrality), and the interdependencies that they exhibit with one another (structure). These properties are empirically explored using a dataset on the top 100 global multinationals (2005) and their ownership (holding) relations with thousands of subsidiaries, in 2,259 unique cities worldwide. The data is coded into three levels of corporate ownership, by which different levels of world city network can be analyzed. To empirically test centrality and structure in these networks, network analysis techniques and geographical information system (GIS) mapping are used.  It is shown that the economic performance of cities dependents on 82% intercity connectivity. Furthermore it is shown that variations in network connectivity depend on differences in the ownership level between firms (governance), and sectoral specification (e.g. producers or services). The results shown that New York and Tokyo are primarily regionally connected cities, and that London and Paris are more globally oriented, and that although Hong Kong and Singapore play a strong subsidiary role in the world, they are not important headquarter cities.

In the second part of the presentation concepts on network management are discussed, based on the derived knowledge of a city's collaborator and competitor cities. From this it proposed that network analysis can serve as a useful device to understand, speculate and manage a city's future development.

2.4　Managing regulatory risk in energy investments developed in foreign countries
Anxo Calvo-Silvosa & Rubén C. Lois-González

Universidades de A Coruña and Santiago de Compostela, Spain
Multinational energy firms usually make global plans with local and regional consequences. Normally, their investments deal with the supply of basic services or infrastructures (production, transportation, distribution of power, gas, oil...), are usually linked to the presence of negative externalities and have significant impact on local welfare. These local effects make the host government be interested in the firm activity and, consequently, generate a new factor of risk that should be considered by the investor: regulatory risk. To define it, Gans (2007) uses the concepts of volatility, opportunism, commercial risk and real option.

From the energy firms’ point of view, high investments with long term returns are involved, the activity is usually linked to the existence of economies of scale, creating natural monopolies and, obviously, having a strong influence on region development and welfare of the population (Conthe, 2004). Furthermore, it is very usual that these activities must be managed in a regulatory environment and, in consequence, there is a strong relationship between political decisions and safety and return of investments developed by energy firms. Nowadays, many energy corporations of USA, European Union and Japan focus their investment projects on developing countries and must face regulatory and country risks. Beato and Merino (2008) state that the return/risk analysis for energy investment in Latin America should consider three main subjects: energy product prices, stability in legal environment and financial funds availability. Lyon and Mayo (2005) studied the relationship between regulatory opportunism and investment behaviour in the US Electric Utility Industry.

This paper aims to analyse how the firms could introduce that source of risk in their methods of international investment valuation. Financial management has a long experience in dealing with ‘hard variables’ in their models of valuation. Nevertheless, regulatory and country risks in international projects are ‘soft variables’ that must be considered in those models. This paper tries to expose managerial practices for decision making in an environment where private and governmental decisions have mutual influence. 
2.5　Trading Area and Locational Decision of Foreign Affiliates in Osaka Prefecture

Sawako Maruyama

Osaka Prefectural Institute for Advanced Industry Development, Japan

Since the 1990’s, the Japanese government has recognized the significance of inward FDI and eased regulations in order to promote inward FDI. The government reviews the system and conditions for accepting FDI at both national and local levels. Especially for local governments, it is an important issue to implement effective measures for promoting the location of foreign affiliates. There is a large number of studies on the factors deciding location decision, however, there seems to be a lack in the analysis of the relationship between locational decision and transaction of foreign affiliates. 

This paper analyses the trade relation and locational background of foreign affiliates using a questionnaire to foreign affiliates in Osaka prefecture, a metropolitan center of western Japan. The purpose of this paper is to reveal the background of location of foreign affiliates focusing on trade relations. From the results of questionnaire, we find that most foreign affiliates purchase from overseas companies. In the case of distributing companies, a lot of foreign affiliates trade with companies in Osaka. However, more foreign affiliates tend to sell to the companies in other regions excluding western Japan, that is to say, mainly in eastern Japan. Thus, the trade of foreign affiliates in Osaka covers a widespread area, not only a neighboring area. If this does not mean that the connection between foreign affiliates and Osaka companies is strong, then what made the foreign affiliates decide to locate in Osaka? Further results from the questionnaire reveal that Osaka is valued for accessibility to existing domestic business partners. The existence of partner companies in a capital or technical alliance is another locational condition. From these key factors, it can be said that having relationship with domestic companies built before entering into the Japanese market is integral in the decision-making process of where to locate.

Session 3 – Spaces of international Management

3.1 Adjusting to a Distant Space: Cultural adjustment and interculturally fluent support

William Baber

Kyoto University, Japan

Hybrid expatriate managers have been described in the cross cultural management literature as individuals with strong knowledge of local customs.  The literature additionally describes contact with the social life and culture of the host location as a success factor.  Nonetheless, deeper understanding of the process by which these individuals become knowledgeable of the host location’s business culture and general society is needed.  Specifically this paper considers whether there exist persons with high intercultural fluency who pass knowledge on to hybrid managers or otherwise facilitate their acquisition of insight and knowledge into the new location and its cultures.  Through comparison of existing models for input into manager development, this paper differentiates and identifies the characteristics of the interculturally fluent individual from other persons who support the adjustment of the foreign manager.  The specific location of this study is Japan which is represented in the literature as a difficult place for foreign managers to gain local knowledge and find success.  Therefore Japan is of special interest when seeking insight into the factors that promote the development and success of foreign managers.  

Based on original work, this paper presents data from interviews with foreign managers active in Western Japan which includes the cities of Osaka, Kobe, and Kyoto, or the Kansai Corridor.  The interviewees come from a variety of non-Japanese locations.  The interviews highlight the presence or absence of interculturally fluent individuals in the adjustment process of the managers.  Further, the interview data throw light on the mechanisms by which foreign managers adjust to a host country.  Finally the paper asks if individuals with high intercultural fluency may be an unrecognized, but developable resource for management adjustment.  
3.2 How does US educational experience shape the everyday work environment of Japanese legal professionals?

Tim Reiffenstein

Mount Allison University, Canada

Japan currently exists outside the narrative scope of recent geographical scholarship on legal internationalization, a literature that gives emphasis to the challenge of managing knowledge and practice across space. Yet given recent shifts in the Japanese legal landscape that are invariably described as processes of internationalization or, more bluntly, Americanization, it is an opportune moment to bring a geographical perspective to bear on the Japanese context. Indeed, while legal studies have charted both the recent institution of American-style law schools in Japan and the internationalization/export of American legal education through programs that train foreign students, there is a key gap in our understanding of how Japanese lawyers actually apply this experience in their everyday work.  Through analysis of interviews with Japanese lawyers who sojourned to the United States in order to enhance their international legal skills the paper explores the motivations for and experiences of these migrations while revealing their subsequent relevance in the lawyers’ professional careers. Its findings suggest that in the case of Tokyo-based lawyers working for both Japanese and international law firms, the credentials earned abroad appear to command greater utility than the actual skills acquired en route. The reason for this is that Japan’s international legal market is still very much bifurcated with distinctive roles assigned to nationals and expats. The results point towards a number of unique management challenges that must be overcome if the incipient internationalization of the Japanese legal sector is to proceed. More broadly, whereas economic geographers have charted the global spread of Japanese management concepts in the field of manufacturing (e.g. just-in-time), there is ample space for theory to make sense of the more insulated behavior offered by advanced services.
3.3 Survival strategies of a local industry and the characteristics of its oversea operations: A case study of the glove-related industry in eastern Kagawa, Japan

Atsushi Taira 
Kagawa University, Japan
This study aims to explain the survival strategy of local industries located outside the major metropolitan regions of Japan and characteristics of overseas operations of those industries from a geographical perspective. As a case study, a glove-related industry in the eastern region of Kagawa in Shikoku, Japan, is considered. Since the 1980s, studies on multinational corporations have been growing in number along with the rapid expansion of international operations of such corporations. At the same time, discussion on spatial agglomeration of industries has been also active. However, it seems that these studies have been conducted separately, and there are few studies which try to explain the relations between the internationalization of corporation activities and industrial agglomeration from a geographical point of view.


The glove-related industry in eastern Kagawa has a long history of over a century, with a current domestic market share of 90 percent; and it is also a representative local industry of Kagawa. The majority of related companies are located in the city of East Kagawa; they are small or middle-sized companies. The main factors for maintaining the leading position in Japan are the existence of a highly-skilled workforce creating an innovative environment, and the maintaining mechanisms of these attributes. In the early days, gloves were produced here mainly for export, but more recently they have been increasingly made for the domestic market due to severe competition with overseas makers. At the same time, this local industry has been trying to make new gloves (such as gloves for sports, for motorbikes, and for ultraviolet protection), and to produce small new items (such as tote bags and bookcases) using their glove-making-related special techniques. Currently, this industry aims to become a general production complex for everyday life items. At the same time, it has actively expanded its overseas operations for production in East and Southeast Asia since the 1970s before the period of the high yen appreciation; recently it has set up offices in Italy and the United States for gathering information on new technology and selling their products respectively. As a result, this industry has created a global-local network linking the domestic base in Kagawa with foreign operating places.
3.4
Production Allocation Strategies and Spatial Structure of International Division of Labor in Japanese Animation Studios

Kenta Yamamoto
The University of Tokyo, Japan
This study examines international management strategies and spatial structures of the international division of labor in the animation industry. Although digitalized animation has become popular, labor-intensive production processes still prevail among the departments of key pictures, motion pictures, and coloring. Japanese animation studios have been developing an international division of labor with studios in Korea and China to keep labor costs low and to increase production. Japanese studios can select various production allocation strategies. Three studios with different strategies were selected for this study.

The first case study is Studio A, established by a Taiwanese capitalist and specializing in motion picture and coloring processes. Studio A receives orders from Japanese studios and gives half-finished products to a Chinese partner studio. The strategy of this studio is bilateral trade for certain half-finished products. The arrangement is the simplest of these three cases. The second case is that of Studio B, established by a Japanese animation producer, which ordered some labor-intensive processes from Korean studios before it established a subsidiary for motion picture and coloring processes in China. This studio directs orders to foreign studios according to the difference in characteristics of necessary work and processes. The third case is that of Studio C, established by a Korean creator and with some subsidiary studios in Korea and China. Studio C orders works received from Japan to Korean studio. Manager of Korean subsidiary re-order jobs to Chinese studios because they seek to avoid export regulations on Chinese funds. The studio C strategy is trilateral trade among group studios; it is the most complex of the three cases.

Several factors such as manager origin, studio business category, and policies on location sites influence corporate strategies. Studios can therefore consider several allocation strategies. The international division of labor in the Japanese animation industry is built on various decisions made by related studios. Furthermore, the spatial structure of the division of labor comprises interregional relations such as simple one-on-one trade relations and complex competitive or cooperative relations among client regions and subcontractor regions.
3.5 Organizational Decision-making for Locating Global Advantage: the Case of Panasonic

Akio Kondo
Hosei University, Japan
Looking globally, the production sites of the flat panel display (FPD) industry are concentrated in Eastern Asia. Recently, more than 90% of panels are produced in Japan, Korea and Taiwan. Taking these observable facts, I discuss in this paper the adjustment of factory locations of television production and the factors to change such conditions from the viewpoint of organizational decision-making for seeking global advantage.
3.6 Spaces of Japanese Management - Towards a Dynamic Hybridization Theory

Katsuo Yamazaki

Shizuoka Sangyo University, Japan
How does time affect Japanese management in foreign countries? The researches at the companies in the same industries were executed in 1989 and 2000 in the U.S. A. 1989 research study explored the potential for the effective transfer of Japanese management and production systems. These systems have been credited for much of the competitive superiority that Japanese manufacturing firms have achieved in the midst of cultural environments that differ considerably from their own. This examination of the local plants revealed a dynamic interplay between two opposing forces or tendencies: (a) application of the Japanese system and (b) adaptation to local conditions. This is called the "hybrid theory." To be sure, those eleven years have had a profound impact on the Japanese economy, management styles and strategies. It is important to clarify, through more focused research, how the Japanese automotive components companies in North America have adapted to the American management systems to achieve continuous improvement through this time period. In case of the company X, which is manufacturing brakes for 4-wheel cars, all 23 management items except ‘Group Consciousness’ have less application scores. However, at the Company Y, which is closely connected with a specified automotive assembly manufacturer, all items had less application scores. Two companies in Brazil were analyzed in 2001 and 2006. The result of Company A shows that ‘labor relations’ items changed and received more application scores, while ‘parent-subsidiary relations’ got less, and other items remained unchanged. Company B results indicates that all groups except ‘work organization and administration’ changed slightly in both directions. Only ‘procurement group’ received more application scores, and others less. Consequently, as time progressed, management items with less application became the norm. These researches might be extended to the field of strategy, rather than only looking at its relationship to strategy. Strategy discussion generally includes the topic of profit for the company. Most of the subsidiaries in North and Latin America do not publicize their financial data. Therefore, future research might be more effective and strategic, if it can overcome such difficulties.
Session 4 – New Perspectives

4.1
Location Based Service Innovation Technologies in Japan: A Survey and Critical Analysis

Nathaniel O. Agola,
Ritsumeikan University, Japan
Location based service innovation technologies have the distinctive characteristic of unrivaled lifting of limitations of time and geographical distance not only within national territories, but across national borders as well. Little extant research has focused on providing a critical analysis of location based service innovation technologies with regard to the sources of the innovation, the value creation impact and perhaps the bottlenecks facing the progress of the technology. This research provides a survey and a critical analysis of location based service innovation technologies in Japan to further understanding of the technologies. The findings of this research are that whereas the location based service innovation technologies have great economic value creation potential, the lack of major platforms on which services falling under similar categories can be launched and sustained limits the progress of these technologies. Again, social, legal and institutional bottlenecks are highlighted as barriers to progress of the location based service innovation technologies.

4.2
Space Oddity – On Managerial Decision Making and Space

Patrik Ström & Roger Schweizer

University of Gothenburg, Sweden
When trying to understand space related decision-making, an important question to be asked is what is of importance for the managers making the decisions? To establish a subsidiary in the US, Asia or Europe, what do they prioritize? What are they consciously and unconsciously considering when making the decision and why?

This paper argues that this complexity in decision-making has hitherto not been adequately mirrored in the prevailing research streams dealing with various aspects related to a firm’s international expansion in space. The reason for this lack of passable framework capturing this intricacy is that until now very few attempts (e.g. Ström and Wahlqvist, forthcoming 2009) have been made to combine the variety of existing explanatory frameworks. Not only are there almost ‘watertight bulkheads’ between research in the field of economic geography and international business, but also within the two disciplines, various competing streams of literature exist. These conceptualizations discussed in the literature review for this paper – all of them heavily discussed, developed and empirically tested - have lived as neighbors for ages, however rarely visited each other. 

The traditional neoclassical trade theory deals with the relationship that exists between two countries A and B, when exchanging goods or services. A number of likely outcomes are possible due to factor endowments and comparative advantages. Additionally, measures such as tariffs and non-tariff barriers affect the possibility of trade taking place. This becomes an issue on the macroeconomic level. World trade has been liberalized and deregulated in several steps, but problems still impact international operations. The financial crisis shows that free trade is constantly under threat by protectionist measures. The economic approach to the internationalization process puts much emphasis on explaining why internationalization takes place. This approach has its base in mainstream economics; examples are Internalization theory (INT) (Buckley & Casson, 1976), Transaction-cost theory (TC) (Hennart, 1982) and the eclectic paradigm (Dunning, 1988). The concern of researchers within the behavioral approach has been to understand the forces underlying the internationalization process of firms. In other words, they emphasized on what forms and/or how internationalization takes place. Within the behavioral approach internationalization can be defined as “the process of increasing involvement in international operations” (Welch & Luostarinen, 1988: 36). The above all most important behavioral approach to internationalization is the Uppsala model by Johanson and Vahlne (1977). Johanson and Vahlne proposed a view on the internationalization of firms by anticipating that a firm’s accumulated knowledge influences its possibility to recognize foreign business opportunities. This implies that a firm’s lack of market knowledge hampers its possibility to detect foreign market opportunities. Therefore, the firm tends to adopt an incremental internationalization process where it chooses to enter countries displaying similar characteristics.

The most recent trend in the literature is to see internationalization not merely as the action of crossing borders, but rather as an outcome of the efforts undertaken by entrepreneurs, or managers performing entrepreneurial activities, to improve their companies’ operations and investments (Schweizer, Vahlne and Johanson, forthcoming).  Also Johanson and Vahlne (2009) claim that internationalization is best understood as a by-product of efforts taken to improve a company’s position in its network(s). Research in economic geography gives a solid understanding regarding where and why investments are made at certain locations. This approach connects with much of the research made within internationalization theory, but broadens the scope through discussions about clusters, embeddedness, organization within space and national or regional competitiveness.

Using anecdotal empirical evidence of Japanese and Swedish firms’ decision-making related to their internationalization, the purpose of this study is to confront examples of reality with the various streams of research in international business and economic geography. The aim of this study thereby is to develop a conceptualization that mirrors the complexity faced by decision-makers when deciding on issues related to space. Insight about the importance of place and its role in location decision making is discussed. The empirical data and the conceptual discussion take into account the issue of embeddedness, how individuals might influence internationalization processes in organizations, development of knowledge intensive clusters and the connection to regional innovations systems.
4.3 New Geographies of Global Managerial Practice: The Case of Business Services

Andrew Jones
Birkbeck College, University of London, UK
Economic globalization is radically transforming the ways in which firms in all sectors organize themselves and operate in the global economy, not only in terms of the physical locations of offices and employees, but also with respect to organizational form, corporate strategy and the way in which work itself is undertaken . Managerial professionals are thus at the forefront of a major transformation of the way in which key wealth generating activity is now taking place in the global economy.  However, this paper will argue that the management literature has been relatively slow to engage with these transformations, tending to remain focused on conventional concepts of the geographic space occupied by firms and their employees. In order to develop this proposition, the paper provides a critical overview of the key transformations of global managerial practice that are developing in the contemporary global economy. It draws on more than a decade of research into transnational business service firms in banking, management consultancy, legal services, accountancy and advertising.  It examines how the working practices of international managerial professionals have responded and adapted to increasingly interconnected global markets for their services, which has been accompanied by a radical transformation and internationalisation of their working practices.  In particular, it examines how knowledge transfer, innovation and the practices of corporate control are bound into new and dynamic corporate geographies that present significant challenges for existing place-focused concepts of global corporate operation.
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